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 IN AT THE SHARP END 
It  all  gets  dramatic  very  quickly.  A  spotter  plane  pinpoints  our  
quarry.  A  helicopter  sweeps  in  to  prevent  it  from  taking  cover.  
Then  a  precisely-­aimed  dart  injects  it  with  a  powerful  tranquilliser.  

Thankfully,  our  target  is  a  bull  black  rhino,  which  is  merely  sedated  
by  it.  But  as  we  wait  for  the  rhino  to  go  down,  he  turns  and  runs  
straight  at  us.  And  despite  weighing  more  than  a  tonne,  a  black  

fast,  to  safety.  
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Park  to  increase  the  breeding  population  in  the  under-­populated    

  

boost  black  rhino  numbers  and  improve  the  survival  prospects    
of  this  critically-­endangered  species.  

  

across  Africa  it’s  a  perilous  business  trying  to  safeguard  both  black  
and  white  rhinos  against  international  criminals  meeting  the  ever-­
growing  demand  for  their  horn,  particularly  for  use  in  traditional  
Asian  medicines.  A  surge  in  illegal  trade  in  rhino  horn  has  seen  over  

team  runs  in  to  get  a  number  of  tasks  done  before  it  wakes  up.  

ear  with  a  pattern  to  make  it  easy  to  identify.  Another  cuts  the  tip  

temperature  and  other  vital  signs.  Others  attach  a  rope  to  it,    
leading  to  a  rhino-­sized  crate.

  
it  looks  truly  prehistoric.  It’s  a  humbling  experience  to  see  an  animal  
that  hasn’t  changed  for  many  thousands  of  years,  and  realise  it’s  
facing  extinction  purely  because  of  human  activity.  

  
new  home  on  the  horizon,  and  a  chance  to  help  increase  a  vital  
separate  population.  

  

  

“It’s  an  incredibly  
inspiring    

opportunity  to  see  
first-­hand  how    
we  continue  to    

make  a  difference,    
50  years  on.”  
Jo  Sargent,

senior  press  officer

Mirror’s  
‘shock  issue’  helped    

  
Its  public  appeal  for    
funds  highlighted    
the  threat  that    
poaching  posed    
to  the  rhino
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30,000

30
TODAY WE FUND 
MORE THAN 30 RHINO 
PROJECTS – FROM 
NEPAL’S LOWLANDS 
AND THE JUNGLES 
OF BORNEO, TO THE 
DESERTS OF NAMIBIA 
AND KENYAN 
SAVANNAHS

WE SUPPORTED CITES, 
THE FIRST GLOBAL 
AGREEMENT REGULATING 
INTERNATIONAL TRADE 
IN ABOUT 30,000 WILD 
ANIMALS AND PLANTS. 
IT’S VITAL IN OUR FIGHT 
AGAINST ILLEGAL AND 
UNSUSTAINABLE TRADE 
IN ITEMS INCLUDING 
RHINO HORN
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2,000
WITH THE KENYAN 
WILDLIFE SERVICE,  
WE AIM TO HELP  
BLACK RHINO  
NUMBERS IN KENYA 
REACH 2,000 BY  
2034 – THE MINIMUM 
NEEDED TO ENSURE  
ITS SURVIVAL 



A  Day  in  the  Life,  which  shows  
the  breadth  of  our  work  across  the  planet.  The  film  celebrates  the  beauty,  fragility  and  

©
  JO

N
  A
A
R
S
  /  N

O
R
W
E
G
IA
N
  P
O
LA
R
  IN
S
TITU

TE
  /  W

W
F-­C

A
N
O
N



CONTENTS
CONSERVATION 10

CLIMATE CHANGE 16

SUSTAINABILITY 24



We’re  positive  about  the  future.  How  can    
that  be,  when  the  environment  is  in  crisis?    
When  millions  face  devastation?  When  the  
survival  of  vulnerable  places  and  creatures  is  
in  jeopardy?  We’re  feeling  hopeful  because,  as  
the  world’s  leading  independent  conservation  
organisation,  we’re  taking  practical  steps  to    
give  the  world  a  brighter  future.  

OUR WORLD,
OUR FUTURE

50% 
GLOBALLY EACH 

YEAR WE’RE  
USING 50% MORE 
OF THE EARTH’S 

NATURAL  
RESOURCES THAN 
THE PLANET CAN 

REGENERATE
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We’re  tackling  three  really  big  challenges:  
  
1.  Conservation

Safeguarding  the  natural  world  has  been  close  to  our  hearts  
throughout  our  50-­year  history.  The  world’s  forests,  oceans,  rivers  
and  lakes  are  under  severe  threat.  Unless  we  protect  them,  countless  
creatures  that  depend  on  them  could  vanish.  It  could  also  jeopardise  
the  livelihoods  of  many  millions  of  people.  We’re  not  going  to    
stand  by  and  watch  that  happen.  
  
2.  Climate  change

Climate  change  is  a  reality.  But  today  we  have  a  unique  opportunity  
to  change  course  –  to  protect  our  planet,  people  and  wildlife.  We  
must  drastically  cut  global  greenhouse  gas  emissions.  Get  politicians,  

ways  to  cope  with  the  changes  we’re  already  living  with.

3.  Sustainability

Globally  each  year  we’re  using  50%  more  of  the  Earth’s  natural  
resources  than  the  planet  can  regenerate.  They’re  resources  that  
wildlife  rely  on  too.  So  it’s  vital  we  all  learn  to  use  less  stuff.  That’s  

  
ways  to  share  the  world’s  resources.  

  
These  challenges  are  tough.  But  they’re  not  insurmountable.    

how.  We’ve  got  the  passion  and  the  determination  to  build  a  future  
where  people  and  nature  thrive.  What  we  need  is  support:  from  
communities,  from  politicians,  from  governments.  And  from  you.
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50
WE’VE MET OUR 
TARGET TO 
RECONNECT 50 
LAKES TO THE 
YANGTZE RIVER. IT’S 
IMPROVED WATER 
QUALITY IN THE 
LAKES AND CUT THE 
RISK OF FLOODING IN 
THE RIVER BASIN’S 
MANY CITIES 

33,000
THE MEMBERS OF OUR  
ONE IN FIVE CHALLENGE 
HAVE ALREADY CUT 
33,000 FLIGHTS, 
SAVING 6,000 TONNES 
OF CO2 EMISSIONS, 
AND £6M

100%
30,000 OF OUR 
CAMPAIGNERS CALLED 
ON UK SUPERMARKETS 
TO COMMIT TO 100% 
SUSTAINABLE SOYA BY 
2015. WAITROSE MADE 
THE COMMITMENT  
THE DAY AFTER WE 
LAUNCHED OUR  
CAMPAIGN 
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CONSERVATION
  

animals  it  supports  go  too.  Cut  down  a  forest  and  the    

  
a  quarter  of  all  mammal  species  and  a  third  of  amphibians  
are  threatened  with  extinction.  A  billion  people  don’t    
have  access  to  safe  drinking  water.  Our  natural  world    
is  under  pressure.

most  important  wild  places,  creating  real  solutions  to    

our  expertise  is  needed  most.
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BITTER-SWEET 
DISCOVERIES  

Mekong.  A  bald-­headed  parrot  
in  the  Amazon.  A  magnificent  

and  the  threats  they  face.

This  year,  we’ve  reported  on  the  discovery  in  the  past  decade  of  
thousands  of  new  species  in  the  Amazon,  the  greater  Mekong  and  

protect.  A  cause  for  joy?  Of  course.  It’s  nice  to  be  reminded  that  the  
world  is  full  of  fantastic  and  fantastical  creatures,  with  quirky  and  

Yet  the  joy  is  tinged  with  sadness.  In  these  and  other  regions,    

have  already  become  extinct.  Globally,  one  in  four  mammals,  one  in  

  
should  expect.  

along  the  entire  length  of  the  Mekong.  Threatened  species  such  as  

  
  

and  on  us?  In  many  cases,  we  just  can’t  say.  

now  my  privilege  to  take  on  a  new  challenge  for  the  organisation    

border  between  Cambodia  and  Vietnam.  I’ll  be  helping  to  safeguard  
  
  

a  new  species  or  two?

Conservation

“It’s  nice  to  be  
reminded  that  
the  world  is  

full  of  fantastic  
and  fantastical  
creatures.  We’re  
working  on  the  
front  line  to  

conserve  what  
we’ve  found  and  
what’s  yet  to  be  
discovered.”  
Mark  Wright



patterned  monitor  lizard,  Varanus  macraei.   wwf.org.uk/finalfrontier
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CLIMATE CHANGE
Climate  change  threatens  the  places  and  animals    

  
of  people  worldwide.  

  

this,  we  need  to  cut  the  world’s  greenhouse  gas  emissions  

already  starting  to  see.  

  
people.  By  convincing  world  leaders  and  big  businesses    
to  commit  to  the  right  actions.  And  through  tireless    

conservation  achievements,  by  making  sure  all  our  work  
includes  strategies  for  adapting  to  climate  change.
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Climate  change

CLIMATE CHANGE 
SUCCESSES

Overcoming  offshore  barriers

the  “single  biggest  contributor”  to  
overcoming  a  barrier  to  investment  in  

concern  was  that  the  government  could  
terminate  offshore  wind  farm  leases  if  
oil  and  gas  are  discovered  where  marine  

Financial  
Times

if  leases  are  terminated,  offshore  wind  developers  would  recover  
  

  
Cars  needed  faster  

Our  Electric  avenues  report  revealed  that  a  rapid  introduction  
of  electric  vehicles  is  needed  if  we’re  to  meet  our  commitments  

combination  of  extensive  uptake  of  electric  vehicles  powered  by  
renewable  energy,  driving  less  and  improving  internal  combustion  

government  subsidies  and  other  incentives  to  get  the  necessary  

vehicles  won’t  require  too  much  extra  electricity  from  the  grid  if  
they’re  charged  late  at  night,  when  demand  for  electricity  is  low.  

wwf.org.uk/evreport

  

1.7
MILLION

WE’LL NEED AT 
LEAST 1.7 MILLION 
ELECTRIC VEHICLES 

BY 2020 AND 6.4 
MILLION BY 2030



Light  bulb  moment

“A  huge  symbol  of  global  solidarity...  An  inspiring  display  of  
international  commitment...”  That’s  how  prime  minister  David  

  
  

to  demonstrate  their  commitment  to  tackling  climate  change    
  

iconic  landmarks  switched  off  their  lights  for  one  hour  across    
  

  
other  cyclists  powered  the  projection  of  images  of  endangered  

Sign  up  and  take  part  in  WWF’s  Earth  Hour  at  8.30pm    
on  31  March  2012.  Visit  wwf.org.uk/earthhour  
  
100%  commitment  

  

  
  

demand,  to  meet  its  commitments  for  cutting  greenhouse  gas  

transformation  of  the  energy  sector  offers  huge  opportunities    
  

green  jobs  and  protecting  homes  from  rising  fuel  prices.

scotland.wwf.org.uk/renewablefuture  
  
Award-­winning  impact    

of  awareness  raising  activities  and  water-­saving  devices  can  

reductions  in  pumping,  treating  and  heating  water.  

  

  

WE’RE NOW 
CAMPAIGNING 

FOR SCOTLAND’S 
TARGET OF TOTAL 

ENERGY FROM 
RENEWABLES TO 
BE 50% BY 2030

134 

2030 
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Climate  change

Thriving  vision

Brazil  is  one  of  the  world’s  fastest-­growing  economies.  It’s  also  a  
major  emitter  of  greenhouse  gases,  but  Brazil’s  government  has  set  
itself  ambitious  targets  for  reducing  carbon  emissions.  This  year  
we’ve  been  working  closely  with  our  colleagues  in  Brazil  to  engage  
with  the  government  as  it  develops  its  plans  to  achieve  this.  We’re  
lobbying  for  ambitious  plans  that  protect  vulnerable  people  and  
places  in  Brazil  and  worldwide.  And  we’re  acting  as  trusted  advisers  
to  show  the  government  how  it  can  meet  these  challenges,  with  a  
vision  of  development  in  which  people  and  nature  really  do  thrive.  
We’re  also  campaigning  hard  against  recent  proposals  to  make  
destructive  changes  to  Brazil’s  Forest  Code,  which  could  jeopardise  
the  country’s  efforts  to  meet  its  climate  targets.

Read  more  about  the  Forest  Code  at  wwf.org.uk/brazilforestcode  
  
Powerful  ambition

The  South  African  government  is  now  developing  an  ambitious  
strategy  for  investment  in  renewable  energy  thanks  to  our  support.  
We  worked  with  WWF-­South  Africa,  which  advised  the  government  

  
key  economic  gains  that  renewables  can  bring  –  such  as  opportunities  
for  developing  new  energy  technologies  and  increasing  the  export  
competitiveness  of  key  industries.  However,  it  recognises  that  

  
deliver  large-­scale  investment  in  renewables;;  and  so  it  seeks  ways  to    

loans  and  grants.  
  
A  natural  partnership  

Our  work  in  South  Africa  is  one  of  many  WWF  projects  that  the    
UK  government’s  Department  for  International  Development  (DFID)  
funds.  Our  partnership  works  to  improve  environmental  governance,  
which  includes  the  way  governments,  civil  society  and  businesses  
make  decisions  that  impact  on  the  environment.  We  focus  on  issues  

  
trade  and  use  of  goods  more  sustainable.

  
three-­year  partnership,  DFID  is  funding  £3.1  million  of  our  work.    

wwf.org.uk/dfid

£3.1M
IN THE FIRST YEAR 

OF OUR LATEST 
PARTNERSHIP, DFID  

IS FUNDING 
 £3.1 MILLION OF  

OUR WORK



  

about  our  work  to  tackle  climate  change  at  wwf.org.uk/climate
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Climate  change

POSITIVE 
ENERGY

towards  a  low-­carbon  energy  future.    

use  all  available  renewable  technologies.  And  if  we  

more  regional  approach  to  energy  needs.  

Our  new  Positive  Energy  report  shows  that  renewables  could  

economy.  But  only  if  the  government  offers  long-­term  certainty  to  the  
  

the  government  to  do  something  about  before  they  become  ‘if  onlys’.

members  of  the  new  government  since  we  took  David  Cameron  to  

“greenest  government  ever”  commitment.

the  past  year  our  determination  has  led  to  positive  changes  to  

fuel  power  to  renewable  energy.  

  
nuclear  power.  But  we  gathered  a  coalition  of  energy  companies,  

we  convinced  the  government  that  it  should  introduce  incentives  

carbon  commitments.  It’ll  help  ensure  ‘decarbonisation’  costs  as  little  
as  possible,  and  reduce  the  impact  on  the  environment  even  further.  

  

“I’m  driven  by    
the  knowledge  that    
the  energy  sector  
offers  the  greatest    
potential  to  make  

radical  and  
beneficial  changes    

to  the  way    
we  live.”  

Nick  Molho,
head  of  energy  policy



It  hasn’t  all  been  progress  though.  This  year  we  reluctantly  resigned  

that  watered  down  its  targets  by  a  third.  Our  Plugging  the  Gap  report  
this  year  revealed  that  such  negative  thinking  must  be  challenged.  
It  shows  that  the  world  is  currently  set  to  overshoot,  by  a  third,  the  
volume  of  carbon  emissions  that  climate  science  says  we  need  to  keep  

Yet  I  remain  positive.  I’m  driven  by  the  knowledge  that  the    
energy  sector  offers  the  greatest  potential  to  make  radical  and  

Read  our  Positive  Energy  report  at  wwf.org.uk/positiveenergy

60-90%
  
  
  

sustainably  and  affordably,    

>100%
a  goldmine  of  renewable
energy  resources,  both
onshore  and  offshore,  which
exceed  our  demands

-£40BN
Ambitious  demand
reduction  measures  could
cut  capital  costs  of
electricity  generation  in



 SUSTAINABILITY
  

the  same  lifestyle  as  people  in  the  developed  world,  it    
would  take  three  planets  to  feed,  clothe,  transport    
and  house  them.  

  
  

will  have  to  change  the  way  we  live.  It’s  not  going  to  be    
easy  changing  people’s  habits.  But  with  the  right  help    
and  encouragement,  it  can  be  done.  

practical  ways  to  make  business  and  industry  more  
sustainable.  And  we’re  promoting  greener  lifestyles.
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Imagination  captured  

Young  people  are  central  to  our  vision  of  a  
world  where  humans  live  in  harmony  with  

  

“instinctive  love  of  the  natural  world”  is  
fundamental  if  we’re  to  reduce  people’s  
impact  on  the  environment.  As  part  of  our  

wwf.org.uk/mytruenature
  
Good  food

Livewell  report.  

meat  and  processed  foods.  It’s  been  welcomed  by  nutrition  experts,  

urgent  as  the  world’s  population  grows  and  diets  change.

wwf.org.uk/livewell
  
Travel  trends  

are  following  their  lead,  as  our  Moving  On

or  intend  to  do  so.  Almost  half  have  reduced  the  number  of  business  

SUSTAINABILITY 
SUCCESSES

86%
WE INTERVIEWED  
158 PEOPLE FROM  

THE UK’S 500 LARGEST 
COMPANIES. 86%  

OF THEM HAVE 
REDUCED THEIR 

EMISSIONS FROM 
BUSINESS TRAVEL, OR 

INTEND TO DO SO



  

wwf.org.uk/oneinfive

Devastating  exhibition

  
sands  are  among  the  worst.  They  produce  huge  volumes  of  carbon  
emissions  and  drain  enormous  quantities  of  water  from  local  
rivers.  Through  a  series  of  powerful  photographs,  our  Tarnished  

extracting  oil  from  tar  sands  is  causing  in  Canada.  The  exhibition,  
which  we’re  running  with  The  Co-­operative  and  Greenpeace,  

  

originally  scheduled  to  close.  As  a  result,  thousands  of  people    
  

clean  energy  alternatives.  

wwf.org.uk/tarnishedearth

Transforming  business  

we  need  some  radical  changes  to  the  way  we  produce  and  consume  

opinions  on  how  business  can  play  a  role  in  creating  a  sustainable  
future.  Contributors  to  our  Talking  Transformations  video  

  

themes  such  as  limits  to  growth  and  creating  a  new  economy  that  
prioritises  social  well-­being  and  a  thriving  environment.  As  well  

our  ‘green  game-­changers’  website  showcases  ground-­breaking  
inventions,  business  models  and  other  innovations  that  can  help  
reduce  our  impact  on  the  world’s  natural  resources.  

wwf.org.uk/business    

1,000S
THOUSANDS OF 

PEOPLE HAVE SIGNED 
OUR PETITIONS  

CALLING FOR THE EU  
TO CLAMP DOWN ON 
FUEL DERIVED FROM 

TAR SANDS

50
leaders  and  thinkers  
to  share  their  opinions  
on  how  business  can  

play  a  role  in  creating  a  
sustainable  future



Deep  commitment

  

endorsed  our  proposals.  

wwf.org.uk/morefish

Wood  work

You  Choose  campaign  has  been  turning  the  spotlight  on  illegal  and  
unsustainable  logging.  Our  report  tracking  several  forest  products    

the  origin  of  the  wood  they  use.  But  our  campaigning  has  helped    

to  sourcing  all  their  wood  and  paper  products  from  responsibly-­
managed  forests.  The  public  sector  is  responsible  for  up  to  a  quarter  

systems  in  place  to  verify  where  it  comes  from.  Thousands  of  
campaigners  emailed  their  local  authority  to  ask  them  to  commit    

wwf.org.uk/timbertracking

1,000S
THOUSANDS OF 
CAMPAIGNERS 

EMAILED THEIR 
LOCAL AUTHORITY 

TO ASK THEM TO 
COMMIT TO USING 

ONLY SUSTAINABLE 
TIMBER. TO DATE,  

44 COUNCILS  
HAVE PLEDGED TO 

IMPROVE THEIR 
SOURCING

50,000
has  had  tremendous  

signed  our  petition



  

  
wwf.org.uk/morefish
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SOY SOURCING 
TO SAVE THE 

CERRADO

but  this  year  we  turned  the  spotlight  
  

to  this  remarkable  region  are  closer    
to  home  than  you  might  think.

  
you’d  have  heard  before  this  year.  The  Cerrado’s  
not  as  glamorous  as  its  neighbour  the  Amazon.  

But  it’s  equally  amazing.  It’s  a  fantastic  patchwork  of  rivers,  forests  
and  savannah  that  covers  a  quarter  of  Brazil.  It’s  full  of  incredible,  

  

‘the  upside-­down  forest’  for  the  huge  amount  of  carbon  locked  up  in  
the  extensive  root  systems  of  its  plants.  The  more  I’ve  learned  about  
the  Cerrado,  the  more  I’ve  wanted  to  protect  it.

But  in  just  a  few  decades  over  half  of  it  has  been  lost,  largely  due  to  
agriculture.  And  one  of  the  main  culprits  is  soya.  You  might  not  think  

deforestation,  and  helps  protect  other  vital  habitats.

launched  in  April,  our  campaigners  bombarded  them  with  nearly  

steps  to  improve  their  soya  sourcing.

  
announced  plans  to  create  new  national  parks  and  protected  areas  

  
this  plan,  it  seems  that,  with  our  support,  at  long  last  this  wonderful  
place  is  getting  the  attention  it  deserves.

“The  Cerrado  is  full  
of  quirky  creatures.  
It’s  also  incredibly  

important  for  carbon  
emissions.  The  more  
I’ve  learned  about  it,  
the  more  I’ve  wanted  

to  protect  it.”  
Liz  Callegari,

food  campaign  
manager



Cerrado,  and  the  threats  to  them.  The  film  features  some  wonderful  shadow  artists,  and  it’s  
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Incredible  new  species  discoveries  provided  

“If  I  was  told  I  couldn’t  write  another  word,  I’d  throw  

great  passions  in  life.”  After  the  acclaimed  scriptwriter,  playwright  
Desert  Island  

Discs

ambassador,”  he  notes.

  

organisation,  but  wanted  a  drama  that  audiences  could  lose  
themselves  in  and  be  surprised  by,”  Poliakoff  recalls.

The  result,  Astonish  Me

that  showcases  some  of  the  many  remarkable  species  recently  found  
around  the  world.  “That  seemed  like  a  great  way  to  celebrate  the    

want  to  be  part  of  saving  species,”  says  Poliakoff.

“I  think  it’s  extraordinary  and  magical  that  there  are  these  things  

head  and  rotating  eyes  that  we  feature  in  Astonish  Me,  are  quite  as  

that  people  can  help  protect  our  natural  wonders.  “One  of  the  things  

incredibly  endangered  species  or  an  environment.  Just  a  few  million  
can  make  a  colossal  difference.”

And  thanks  to  Poliakoff’s  connections,  we’ve  been  able  to  show  the  

  
that  we  managed  to  do  it.”

ASTONISH
ME

“To  do  something  
major  for  WWF  was  
great  –  I’m  really  
pleased  that  we  

managed  to  do  it.”
Stephen  Poliakoff
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“I  hope  that  people  seeing  Astonish  Me  at  the  cinema  or  on  the  website  will  be  entranced  
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Fundraising

1%
INVESTMENT INCOME
(£511)

50%
MEMBERSHIP 
AND DONATIONS
(£28,653)

17%
LEGACIES (£9,615)

15%
CORPORATE DONATIONS 
AND SPONSORSHIPS
(£8,654)

11%
GOVERNMENT AID AGENCIES
(£6,470)

3%
GIFTS IN KIND
(£2,010)

2%
LOTTERY AND TRADING
(£1,034)

1%
CHARITABLE TRUSTS
(£809)

RAISING SUPPORT

INCOME  
(£’000s)

TOTAL INCOME 
£57.76M

Thanks  to  the  commitment  and  generosity    
of  our  supporters,  we’ve  continued  to  make    
good  progress  in  raising  funds  despite  an  
increasingly  tough  economic  climate.  Our  

investment  in  boosting  long-­term  fundraising  income  continues    
to  bear  fruit.  It’s  led  to  a  15%  rise  in  donations  from  individuals  
this  year.  More  than  340,000  people  now  give  us  a  regular    
gift,  which  is  again  a  new  record.  

Our  Sky  Rainforest  Rescue  partnership  to  preserve  the  Amazon  
continues  to  be  extremely  successful,  with  well  over  £2  million  
raised  to  date.  Sky  Rainforest  Rescue’s  sponsorship  of  the  Sky  
professional  cycling  team  in  the  2011  Tour  de  France  gave  the  
partnership  extraordinary  visibility  and  raised  over  £300,000.



audited  accounts  which  contain  the  detailed  information  required  
by  law  can  be  obtained  by  writing  to  our  supporter  care  team,  or    
by  visiting  wwf.org.uk/annualreport2011

Notes

EXPENDITURE  
(£’000s)

TOTAL EXPENDITURE 
£58.42M

Our  fundraising  and  communications  campaigns    
  

  
for  tiger  conservation.

  

12%
COMMUNICATING, INFLUENCING
AND AWARENESS (£7,053)

60%
CONSERVATION 
(£34,820)24%

COST OF GENERATING
FUNDS (£14,038)

3%
GIFTS IN KIND (£1,949) 1%

GOVERNANCE 
(£559)



The  work  we  do  to  safeguard    
endangered  species  and  threatened  
habitats,  and  address  global  

environmental  threats,  wouldn’t  be  possible  without  
building  strong  and  long-­lasting  relationships    
with  our  supporters  and  other  partners.

Individual  supporters

  
who  help  us  in  many  ways.  They  may  become  a  member  or  donor,  
adopt  a  wild  animal,  take  part  in  one  of  our  events,  or  give  their  
backing  to  our  online  campaigns.  Their  ongoing  support  provides    
the  lifeblood  of  the  charity.

WWF  Guardians  

This  is  a  dedicated  group  of  supporters  who  have  collectively  

  
  

the  threats  to  the  natural  world  are  greatest  and  where  the    
funding  is  needed  most.

Conservation  Champions

  

Mrs  Caroline  Adams,  Ms  Lucy  Alexander,  Mr  &  Mrs  Richard    
and  Diana  Allan,  Mr  Andrew  Beckingham,  Mr  &  Mrs  Patrick  
and  Valerie  Degorce,  Mr  David  Forster,  Mr  &  Mrs  Mario  and    
Paula  Frering,  Mr  &  Mrs  David  and  Renee  Gregson,    
Mr  &  Mrs  Mark  and  Fatima  Grizzelle,  Dr  Nick  Harrison  and    
Dr  Sarah  Greaves,  Mr  &  Mrs  Oliver  and  Patricia  Heathcote,    
Mr  Roger  Hooper,  Mr  Samuel  Joab,  Ms  Carol  Kemm,    
Sir  Martin  Laing,  Ms  Deborah  Meaden,  Mr  R  &  Mrs  L  Norton,    
Ms  Anne  Reece,  Sir  Alec  Reed  CBE  (The  Big  Give),  Mr  Ed  Smith,    
Mr  &  Mrs  Andreas  and  Claudia  Utermann,  Mr  Charles  Williams

OUR SUPPORTERS

To  become  a  WWF  
Guardian  or  a  WWF  
member,  to  make  a  
donation,  or  to  adopt  
a  wild  animal,  please  

call  us  on  01483  
426333  or  email  
supportercare@  

wwf.org.uk

To  become  a  
Conservation  

Champion  contact  
our  director  of  
development    

on  01483  412408



We  gain  strong  support  from  a  number  of  people  who  use  their  high  

Tom  Aikens,  Gemma  Arterton,  Steve  Backshall,  Lily  Cole,    
Hugh  Fearnley-­Whittingstall,  Kirsty  Gallacher,    
Wayne  Hemingway,  Amanda  Holden,  Tom  Jones,  Lorraine  Kelly,  
Tom  Kitchin,  Graeme  Le  Saux,  Danielle  Lineker,  Gary  Neville,    
Bill  Nighy,  Iwan  Thomas,  Alan  Titchmarsh,  KT  Tunstall,    
Valentine  Warner,  Jo  Wood,  Tyrone  Wood

Sir  David  Attenborough  OM  CH  CVO  CBE  FRS,  Simon  Burall,  
Field  Marshal  Sir  John  Chapple  GCB  CBE  DL,  Jane  Davidson,    
Will  Day,  Bernard  Donoghue,  John  Elkington,  Ben  Fogle,    
Sir  Stelios  Haji-­Ioannou,  Sir  John  Houghton  CBE  FRS,    
The  Rt  Rev  James  Jones  DD  DL,  Lord  Bishop  of  Liverpool,    
Peter  Jones  OBE,  Clare  Kerr,  Sir  Richard  Kleinwort  Bt,    
Kevin  McCloud,  Alistair  McGowan,  Deborah  Meaden,    
Simon  Pepper  OBE,  Stephen  Poliakoff  CBE,  Jonathon  Porritt  CBE,  
Lewis  Gordon  Pugh  OIG,  Simon  Reeve,  Miranda  Richardson,  
Professor  Callum  Roberts,  Sir  Stuart  Rose

Miss  PM  Arnold,  Dr  MM  Brain,  Mrs  E  Brunton,  Miss  LJ Chapman,  
Miss  JW  Charleton,  Miss  JE  Cheese,  Miss  HC  Church,    
Miss  CE  Clark,  Miss  GM  Clenaghan,  Mrs  ME  Conlon,    
Miss  MJ  Cotton,  Miss  JM  Crouch,  Mr  RDM  Darling,    
Miss  WE  Davison,  Mrs  J  Elliott,  Mrs  KB  Fyfe,  Mr  FW  Gardiner,  
Ms  N  Grohs,  Mr  DH  Hamlyn,  Mrs  J  Harding,  Miss  JM  Haywood,  
Mr  &  Mrs  P  Hodgkinson,  Miss  RJ  Hollins,  Miss  M  Hunt,    

Our  ambassador    
Sir  David  

Attenborough  
reflects  on  the    
early  days  of  
conservation,  

and  highlights  the  
ongoing  need  to  
support  WWF,  in    
a  special  interview  
to  celebrate  our    
50th  anniversary
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Miss  AB  Hurt,  Mr  RM  Lee,  Dr  GM  Lewis,  Mr  HJ  Mack,    
Mr  KW  McLellan,  Mrs  J  Nimmo-­Smith,  Mr  BA  North,    
Mr  AJ  Obrist,  Miss  J  Oxley,  Mrs  AG  Pendlebury,  Miss  J  Pillman,  
Miss  MD  Plowe,  Miss  GM  Powell,  Miss  M  Quant,  Miss  FA  Rigg,  
Miss  EM  Sage,  Miss  C  Shepherd,  Mrs  JL  Silk,  Mrs  PE  Slingerland,  
Dr  CED  Smith,  Mr  DL  Stewart,  Ms  J  Sykes,  Mrs  SV  Toller,    
Mrs  IJL  Watts,  Mrs  DM  Whiffin,  Mrs  JDC  Whitehead

Businesses  that  support  us

to  deliver  our  vital  conservation  programmes  and  promote  
sustainability  policy  and  practice.

Barclays  Bank,  BGL  Group,  BT,  Coca-­Cola  GB,  Credit  Suisse,  
Doughty  Hanson  &  Co,  Ecover,  Fellowes  UK,  HSBC,    
Local  Community  Recycling  Services  Ltd,  Marks  &  Spencer,  
MBNA,  RSA  Insurance,  SABMiller,  Sky,  Tetra  Pak  UK,    
Cadbury’s  and  The  Cadbury  Foundation,    
The  Co-­operative  Group,  United  Biscuits,  Vodafone

programme  for  small  and  medium-­sized  businesses.

Trusts  and  foundations

The  Ashden  Trust,  BBC  Wildlife  Fund,  Cadogan  Charity,    
Calouste  Gulbenkian  Foundation,  Ernest  Cook  Trust,    
Ernest  Kleinwort  Charitable  Trust,  The  Esmee  Fairbairn  
Foundation,  The  European  Climate  Foundation,  Herd  &  Muriel  
Lawson  Charitable  Trust,  IFG  Trust  (Jersey),  The  Ingram  Trust,  
The  Iris  Darnton  Foundation,  Kirby  Laing  Foundation,    
Marjorie  Coote  Animal  Charity  Trust,  Ofenheim  Charitable  Trust,  
The  Rufford  Maurice  Laing  Foundation,  Sanne  Charitable  Trust,  
Shears  Foundation,  Tellus  Mater  Foundation,    
The  Waterloo  Foundation

For  information  
about  becoming  a  
corporate  partner  

or  joining  our  
Business  Club,  
please  contact  
our  director  
of  corporate  

partnerships  on  
01483  412320;;    

or  our  new  business  
executive  on    
01483  412369

If  your  trust  or  
foundation  would  
like  to  support  

our  work,  please  
contact  our  senior  
trusts  manager  on  

01483  412436

If  you’d  like  to  leave  
your  own  lasting  

legacy  that  will  help  
to  fund  our  work,  
please  contact  

legacy@wwf.org.uk



WWF-­UK  trustees  

As  at    

President

Trustees  Emeriti

Trustees

(Chair),  David  Bryer,  Mark  Chambers,  
  

David  Macdonald,  David  Phillips,  Bert  Piedra  (Treasurer),  

Director  of  fundraising,  Tobin  Aldrich
Director  of  programmes,  Glyn  Davies

Royal  appointment

  
  

our  work  over  the  decades.  

years  to  help  protect  and  preserve  some  of  the  planet’s  most  fragile  

commitments  in  the  years  ahead.

Sir  Arthur  Norman  –  Trustee  Emeritus  of  WWF

committed  conservationist  who  was  twice  chairman  of  the  Trustees    
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 THANK YOU
All  our  work  and  our  successes  are  only  possible    

  
  

a  donation,  back  our  campaigns,  or  take  part  in  one  of    

  
visit  wwf.org.uk/howyoucanhelp



‘SMARTENING’
UP OUR ACT

Our  environmental  impact

we’ve  continued  to  find  new  ways  
to  cut  the  environmental  impact  
of  our  day-­to-­day  work.

  
this  year  to  build  on  the  successes  we’ve  been  renowned  for  during  

showcasing  inventions  that  have  the  potential  to  reduce  humanity’s  
impact  on  the  world’s  natural  wonders.

to  reduce  any  harmful  impact  that  our  day-­to-­day  work  has  on  the  
environment.  It’s  led  us  to  drum  up  innovative  solutions  of  our  own.

predominantly  native  species  to  construct  the  garden.  And  when  
disposing  of  the  exhibit,  we  were  thrilled  to  be  able  to  sell  almost  
every  single  element  of  it.  

events  locally  and  sustainably.  And  we  were  very  pleased  that  our  

  

monitor  all  of  these  things.  This  year  we  reduced  our  electricity  use,  
and  we  installed  smart  meters  that’ll  provide  live  information  to    
help  us  cut  it  even  further.  But  we  increased  our  gas  use,  partly    

are  likely  to  temporarily  raise  the  volume  of  stuff  we  recycle  and  bin.  

our  environmental  performance,  and  inspire  others  to  commit  to  
positive  changes  to  their  ways  of  life.

For  full  details  on  our  environmental  performance  this  year,  read  
our  Environmental  Report  at:  wwf.org.uk/environmentalreport

4%
WE’VE CUT 
OUR USE OF 

ELECTRICITY  
BY 4% SINCE  

LAST YEAR
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2013
A MOVE TO OUR  
NEW ‘GREEN’ HQ 
OFFERS HOPE OF HUGE 
IMPROVEMENTS IN 
OUR ENVIRONMENTAL 
PERFORMANCE

-4%
WE’VE CUT THE  
AMOUNT OF WASTE  
WE SEND TO  
LANDFILL BY 4%

50TH  
OUR 50TH ANNIVERSARY 
ENDANGERED WILDLIFE 
STAMPS WERE PRINTED 
ON FSC-CERTIFIED 
PAPER. THE ROYAL MAIL 
HAS NOW COMMITTED 
TO PRINTING ALL 
ITS STAMPS AND 
COLLECTABLE STAMP 
PRODUCTS ON FSC 
MATERIALS



A  soaking  in  a  reservoir.  Cycling  
nowhere  for  an  hour.  Our  chief  

  

  
  

challenging  people  to  think  up  ways  to  get  involved,  under  the    
banner  of  ‘the  Panda  made  me  do  it’.  The  Panda’s  certainly  made    
me  do  a  lot  of  fun  things,  and  encounter  a  lot  of  inspiring  people    
in  the  process.  

  
  

But  the  skies  opened,  and  we  were  all  given  a  thorough  drenching.  

  

something  that  felt  like  part  of  the  natural  world,  rather  than  a  plot  
at  a  show.  Giant  water  droplets  in  the  garden  represented  people’s  
many  uses  of  fresh  water.  The  stream  itself  disappeared  down  a  
huge  plughole.  The  garden  helped  us  to  engage  many  visitors  with  

our  natural  environment.  

element  of  an  inspirational  global  event  that  helps  us  connect    
with  millions  of  participants,  and  many  more  online.

he’ll  challenge  as  well  as  inspire  our  thinking.  

THE PANDA 
MADE ME DO IT

“The  Panda’s  
certainly  made  
me  do  a  lot  of  
fun  things,  and  

encounter  a  lot  of  
inspiring  people  in  

the  process.”  
David  Nussbaum,  
chief  executive
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WWF-­UK

Panda  House
Weyside  Park
Godalming
Surrey  GU7  1XR
t:  01483  426333
e:  supportercare@wwf.org.uk

WWF  Cymru

Baltic  House
Mount  Stuart  Square
Cardiff  CF10  5FH
t:  029  2045  4970
e:  wales@wwf.org.uk  

WWF  Northern  Ireland

Second  Floor  
7  Exchange  Place
Belfast  BT1  2NA
t:  028  9033  2869
e:  northernireland@wwf.org.uk

WWF  Scotland

Little  Dunkeld
Dunkeld
Perthshire  PH8  0AD
t:  01350  728200
e:  scotland@wwf.org.uk
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2012:  it’ll  be  a  big  year  for  people  and  planet.  While  economic  
concerns  will  continue  to  be  headline  news,  none  of  us  can  
afford  to  forget  the  future  of  our  brilliant  planet.  So  we’ll  be  
taking  every  opportunity  to  help  people  connect  with  the  
natural  world  and  appreciate  its  vital  importance  for  our  
future  well-­being.  

During  the  Olympics,  we’ll  be  highlighting  the  strong  
links  between  people’s  love  of  sport  and  the  environment.  
And  we’ll  be  speaking  out  at  the  Rio+20  summit  where  
government  leaders  have  a  chance  to  set  the  world  on  a  path  
towards  sustainable  development.  We  don’t  have  all  the  
answers,  but  our  50  years  of  experience  mean  we  can  offer  
some  solutions.  

We  need  you  to  add  your  voice  too.  It’s  your  support  that  
helps  us  make  a  difference.  Whether  you  take  part  in  WWF’s  

  
to  make  positive  changes.  

Please  help  protect  our  brilliant  planet.  Join  us  at    
wwf.org.uk/do-­it
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WWF-UK in numbers

>50,000
people  joined  our  call  
for  strong  measures  

3,800 SQ KM

134

£1.5M

pressed  for  a  doubling  
of  protected  habitat  
for  Amur  leopards  in  

The  result  will  cover  

  

countries.  David  Cameron  
described  it  as  “a  huge  
symbol  of  global  solidarity”

  
people  signed  our  tiger  
petition  and  we  raised    

  
tiger  conservation
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Why we are here
To stop the degradation of the planet’s natural environment and
to build a future in which humans live in harmony and nature.

Why we are here

wwf.org.uk

To stop the degradation of the planet's natural environment and 
to build a future in which humans live in harmony with nature.


