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The benefiTs of  
our parTnership

an increase in seafood 
procured by M&s from 
responsible fisheries 
as a resulT of wild fish species 
annual assessMenTs over  
The course of seven years

supporTed and benefiTed froM   

innovaTions in 
scienTific knowledge 
and insighTs, 

enabling the 
business to be 
beTTer equipped 
To MeeT consuMer deMand

for more sustainable seafood

helped To deliver a  

hisToric voTe in  
european parliaMenT   
on Common Fisheries PoliCy (CFP)  
to enForCe long term management  
oF eU Fisheries and end overFishing

creaTed an exeMplar Model of 
beTTer coTTon producTion
in collaboraTion wiTh an 
experT neTwork of parTners 
which has The poTenTial To be scaled up

identiFied and 
mitigated against 

waTer risk
hoT spoTs
in south africa, 
which included engaging  

supply chain
sTone fruiT farMers 
in a waTer sTewardship projecT 
alongside helping To shape The 

alliance for waTer 
sTewardship sTandard

raised  
over £2.7m
Forever Fish  
carrier bag initiative
which has funded Marine conservaTion 
prograMMes in fiji, Tanzania and celTic seas

through the

first uk 
retailer to 
sign wwf’s global 
Seafood Charter 
in 2010 giving M&s 
credibiliTy across 
indusTry and ngos

supporTing   
seafood 
iMproveMenT projecTs 
in orkney, canada, philippines, 
Madagascar, belize and honduras 
To iMprove susTainabiliTy and supporT 
The livelihoods of local coMMuniTies

20,241 farMers now cerTified as

better cotton farmers,
wiTh neT incoMes approxiMaTely 
110% higher Than convenTional farMers, 

         20% less commercial fertiliser 
and 15% less water used

and 
around

helping M&s 
Move Towards The 
TargeT of sourcing

70%   cotton 
from sustainable 
sources by 2020

of 
our

*figures for 2015/16


